
Programme Outcome (2023-24) 

Master of Arts 

 The Master of Arts Programme intends to equip students with knowledge resources and 

impart specialised skill to enable them find appropriate avenues of higher studies and 

research as well as placement and employability. The Master’s Programme is aimed at 

competence-building in a holistic, comparative and interdisciplinary perspective. The subject 

specific programmes try to familiarise students with new areas of research as far as possible, 

encourage them to read both widely and critically, and seek to equip them with the analytical 

tools and wherewithal for future research and generation of new knowledge. The teaching in 

the Master’s Programme is oriented towards the goal of catering to societal needs. It therefore 

aims to make the academic experience of the Post Graduate courses entertaining and 

instructive for the learners. The syllabi attempt to offer critical yet flexible courses, with 

special emphasis on skill development and employability, which should prove to be 

academically viable, socially relevant and economically rewarding. 

Master of Commerce 

 To impart knowledge in the principles, practices and functions of managing a business 

unit. 

 To impart knowledge in the macro and micro environment in which a business unit is 

run.  

 To impart knowledge about the tools and techniques necessary for analyzing the data 

for making decisions  

 To impart knowledge in the use of information technology in business.  

 To impart knowledge in the functional areas of management.  

 To impart knowledge in the core areas of investment and marketing. 

 

Master of Science:  

 Scientific Knowledge: Learn and apply basic and advanced domain knowledge in 

the specific scientific discipline. 

 Logical Thinking: Develope logical steps of thinking to precisely formulate a 

problem and to design sequential steps of solution.  

 Social Interaction: Address and identify social problems, apply scientific 

knowledge in welfare of society.  

 Effective Communication: Communicate clearly in one-to-one and in one-to-

many situations, as well as through electronic media primarily in English and also 

in vernacular.  

 Environment and Sustainability: Appreciate and anticipate issues related to 

environmental contexts and sustainable development. PO5. Ethics: Sensitize 

about moral, ethical and social values.  

 Self-Learning and Life-long Learning: Promote and motivate self-assisted 

learning and life-long learning in view of ever-growing span of scientific and 

technical knowledge. 

 



Master of Rural Studies (MRS) 

 

 Act as a rural development expert who can contribute to develop policies and 

programs for betterment of rural life.  

 Can analyze and interpret the short and long-term trends in the rural sector in 

general and the agrarian sector in particular  

 Impart improved technologies to the rural household members.  

 Develop skills to understand the social, economic, political and cultural 

framework of the rural society  

 Develop skills to address the challenges with suitable responses for the 

identified rural issues  

 Develop skills to manage/evaluate farm business, projects, rural enterprises  

 Act as an administrator or management professional in different rural 

development Projects, Programmes, Schemes, Agencies etc.  

 Can work as social and developmental technocrats towards the development 

of rural areas.  

 Can involve in advanced social science research activities/projects.  

 Develop entrepreneurial skills which ensures positive outcome towards rural 

transformation  

 

  Master of Business Administration (MBA) : 

  

 Develop comprehensive strategic thinking capabilities to analyze complex business 

environments and make decisions. 

 Demonstrate effective leadership skills and ability to manage diverse teams in 

dynamic in organizational contexts. 

 Apply quantitative and qualitative analytical tools to solve complex business 

problems. 

 Communicate effectively across various stakeholders and demonstrate strong inter-

personal capabilities. 

 Integrate ethical considerations and social responsibility in business decision-

making processes. 

 Understand and navigate global business environments with cultural sensitivity and 

international market awareness. 

 Foster innovative thinking and entrepreneurial mind-set for business growth and 

opportunity identification 

 Demonstrate strong financial literacy and ability to make sound financial decisions. 

 Focus on integrating environmental considerations and sustainable business 

practices into decision-making process 

 Emphasize the importance of continuous learning and professional development 

throughout one's career 

 

 

 

 


